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Annie Hills, Executive Director of the WWBIA
Michel Frojmovic, Director of Creative Neighbourhoods and WWBIA Board Member
Wellington West Business Improvement Area
76 Holland Avenue, 2nd Floor
Ottawa, ON
K1Y 0X6

Dear Ms. Hills and Mr. Frojmovic,

Please find enclosed plaYce’s proposal titled “PLAY WELLinGTON”. Our multidisciplinary experiences 
and approaches make us the ideal team to enhance public space in the Wellington West Business 
Improvement Area. We at plaYce aim to create landscapes that encourage play: both in terms of 
engaging landscapes that allow people to physically play, but also in terms of a state of being that has 
an incredibly positive effect on sense of place.

In this proposal we have included the methodology we will use throughout the project, as well as a 
detailed work plan with distinct phases and milestones. In addition, included is a company profile along 
with the education and work experiences of the members that will be dedicated to your project. In 
the preparation and the development of this proposal we conducted a number of site visits, surveyed 
stakeholders, and completed a visioning exercise in which ideas were generated for the enhancement 
of public space in the WWBIA. We believe plaYce is very well situated to immediately begin this project. 

Our firm brings together a wide variety of expertise and has proven success in the fields of urban 
planning and urban design. We are excited for the potential to incorporate our firm’s core principles into 
enhancing public space in the Wellington West Business Improvement Area. We thank you in advance 
for considering our proposal.

Regards,

the              team

plaYce
Suite 417 | 815 Sherbrooke Street West

Montréal, QC | H3A 0C2
e | contact@playce.ca 

p | 613- 899- 5816
w | www.playce.ca
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THE FIRM

  is...

an urban planning and design consulting firm that utiliz-
es an interdisciplinary approach to create spaces 
that are associated with a  positive sense of place.  
Our six-member team brings together experience in 
urban planning and design, architecture, geography, 
engineering, community consultation, transportation 
and infrastructure, and real estate development.

Our mission is to help our clients realize their goals of 
creating successful, interactive, and well-used 
spaces that are local and regional destinations in 
a manner that complements their strengths and answers 
their need for specific supporting skills.   Community 
consultation is an important component of our work, 
as a successful end product can only be realized by an 
engaged end-user.

IMAGINTIVE
 We take pride in cre-

ative ideas and solutions 
that are forward-thinking, 

yet respectful of existing 
communities, 

businesses, and 
heritage.

ENGAGING
An effective space 

engages the user.  As 
such, we prioritize public 
access to both the design 

process and the 
   resulting urban      

   space.

D Y N A M I C
We recognize all 

projects are unique in their 
differences.  Our resourcefulness 

and adaptability enable us to over-
come rapidly changing scenarios.  

Our positive energy, both in the 
field and in the office, has 

produced a wide variety of 
successful results.



SECTION TITLE SECTION TITLEI. INTRODUCTION 

The Wellington West Business Improve-
ment Area (WWBIA) is a diverse and vibrant 
commercial corridor that is experiencing 
unprecedented growth.  Consequently, the 
WWBIA is surrounded by opportunities - partic-
ularly in its public spaces and programming - to 
build upon its economic success and enhance 
livability for current and future populations.

The WWBIA is centred on Wellington Street West 
and covers three distinct precincts: Wellington 
Village, Parkdale Market and Historic Hintonburg; 
each with distinct challenges and opportunities.

Wellington Village: While the entire 
WWBIA is experiencing rapid gentrification as 
a result of the relative affordability of housing, 
gentrification in the western end is being driv-
en by high density condominium developments 
spilling over from neighbouring areas.  Further-
more, there is widespread brand confusion with 
the nearby neighbourhood of Westboro Village.

Parkdale: A small central area featur-
ing a well-regarded market, Parkdale is 
challenged by illegal heavy truck traffic that 
deters pedestrians and impedes market use.

Hintonburg: Home to an active arts 
scene and most of the area’s residential 
population.  As with the rest of the 
WWBIA, prices are rapidly climbing and the 
community appears to be having a hard time 
keeping up with the need for additional amenities.

While each precinct has its own history and 
character, the WWBIA as a whole contains 
many overarching similarities.  The area has a 
traditional urban form throughout with relative-
ly small lots, consistent street frontages, and low 
to medium density residential buildings.  The 
population tends to be young adults and seniors, 
although the affordability of homes is attracting
more young families to the area.  
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Over half of commute trips by WW-
BIA residents are made by active 
transportation with twice the number of 
pedestrians and cyclists than the city average.

Despite the growth and popularity of the area, the WWBIA still has a noticeable number of underutilized lots, a lack of public spaces, 
and limited street greening.  We understand that the WWBIA would like to improve the livability and commercial attraction of the 
area through increased use and animation of public spaces.

WWBIA MANDATE

                    
          
PROJECT SCOPE
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SECTION TITLEII. OPPORTUNITIES

The proposed PLAY WELLinGTON project would address the WWBIA mandate with an enhanced programme for public spaces 
and a strategic design plan to strengthen both the public spaces and visual identity of the area.

In particular, plaYce plans to build upon the existing element of play throughout the WWBIA.  The area has a positive, creative energy 
that appeals to visitors and residents alike.  We will expand upon this through novel events and use of space, street beautification, 
effective outdoor seating, and unique branding that respects the small independent character of local businesses.  plaYce is well-
equipped to deliver a range of programming and site-specific design criteria for the WWBIA, custom-tailored to meet the area’s 
economic, social and environmental objectives.

NEW & EXCITING IDEAS
plaYce brings fresh concepts to 
public space programming, such 
as pop-up urbanism.  By mak-
ing use of innovative temporary 
uses, pop-up urbanism has been 
proven to inspire and energize 
urban spaces and help promote 
diversity.  Many of these uses 
gain lasting popularity and can 
become signature events that 
further strengthen the WWBIA 
as a shopping, artistic, cultural 
and entertainment destination.  
Given the rich history and lively 
arts community in the WWBIA, 
plaYce sees excellent opportu-
nities for exciting year-round 
programming with a strong 
local flavour.

C O L L A B O R A T I O N 
E X P E R T I S E
Our experience and unique 
approach to the design 
process enables us to effectively 
involve stakeholders, gather 
succinct data, and produce 
successful results that are also 
respectful of the area’s heritage and 
environmental goals.  We feel 
that our approach is particular-
ly well-suited for the WWBIA, 
which has a community that is 
passionate about the quality of their 
urban space.

CO N N E C T I N G  P E O P L E  &  P L AC E S
plaYce proposes a detailed design plan 
for strategic sites, with the enhanced 
programming in mind and in collaboration with 
local stakeholders.  Emphasis will be placed 
on creating a strong identity and 
a network of public spaces through a clear 
visual language, including street design, 
signage, and unifying elements.  Particular at-
tention will be paid to gateways, focal points, and 
transitions between precincts.  Ecological 
innovations will be applied when possible and 
active transportation modes will be prioritized.
In the following sections, you will find a 
comprehensive explanation of our approach, 
along with the proposed schedule and budget, 
as well as additional information on our firm.

            FOR WWBIA



WELLINGTON STREET WEST COMMUNITY DESIGN PLAN

45

Figure 3-3: Open space distribution near mainstreet

SECTION TITLEIII. METHODOLOGY
METHODOLOGY

The work plan for PLAY WELLinGTON that 
plaYce has developed encompasses four phases 
spanning over 11 weeks.  Our goal is to solicit 
and synthesize community goals and aspira-
tions from those living, working and visiting the 
Wellington West neighbourhood into one cohe-
sive Public Space Enhancement Plan (PSEP). We 
hope that by engaging community members in a 
transparent, realistic and ongoing dialogue about 
constraints, opportunities and ideas, we will 
achieve a creative vision that meets the desires of 
all stakeholders. The following section details our 
process and strategy for developing the project.
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1.0 CONTEXTUAL ANALYSIS
2.0 CONSULTING THE COMMUNITY
3.0 IMPLEMENTATION STRATEGIES
4.0 PRELIMINARY PLAN
5.0 FINAL DELIVERABLES

STEPS TO A PSEP BY 
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1.5 A brief survey of business owners, 
visitors, and residents at the Taste of Wellington 
West event was undertaken as an early initia-
tive.  This exercise gave us an overview of per-
ceived strengths and weaknesses in the WWBIA. 
While getting to know different businesses on 
Wellington street, we asked local merchants, 
visitors, and residents what they perceived to 
be the most and least liked areas and why. Early 
communication of this type helps ensure that 
our vision meets the needs and desires of the 
community.

1.6 Attendance at the Hintonburg 
Community Association AGM will fur-
ther build on our understanding of the neigh-
bourhood and its residents. Community groups 
have invaluable knowledge of their neighbour-
hood.  We hope to build a valuable network of 
contacts and learn more about local politics, 
issues in the area, and upcoming projects and 
events. 

1.7 Develop and finalize our Project 
Proposal.   

Deliverable :  Project Proposal
Cl ient meeting:  September 17th

1.1 Regular site visits will ensure that 
our team is in sync with the identity of the area 
and familiar with existing opportunities and 
constraints. During the site visits our team will 
identify important issues to be addressed and 
take note of the WWBIA’s existing conditions. 
We will become familiar with the local values by 
attending community events and activities and 
by talking to various community members and 
key stakeholders.

1.2 Meeting the client will enable our 
team to refine our mandate, resources, and 
deliverables. The client will provide us with a 
more precise idea of the merchant community’s 
values and vision for the project. We will work 
with this vision to fully represent the client’s 
interests throughout the project process.

1.3 Extensive research into existing 
plans, proposals, and recommendations for the 
study area, along with relevant precedents will 
provide us with inspiration and inform us on

what has been done and what is underway as 
well as what challenges were faced in the past.
The following documents will be reviewed:
    -  Hintonburg and Mechanicsville 
        Neighbourhood Plan
    -  Marco Polo Urban Village Report
    -  Parkdale Avenue Corridor Plan
    -  Parkdale Corridor Presentation
    -  Streetscape and Facade Design Guidelines
    -  Ontario Coroner’s Report on Pedestrian    
        Death
    -  Urban Green Space Reclamation Report
    -  Wellington Community Design Plan
    -  Wellington West BIA Project
    -  Wellington West Community Design Plan
    -  Hintonburg Development Watch
    -  Ottawa 2020
    -  Ottawa Transportation Plan
    -  Ottawa Light Rail Plan

1.4 Visioning sessions will allow our 
team to explore every creative opportunity for 
the WWBIA. We will then select the best and 
most relevant ideas, which we will pursue in 
greater detail through further research, client 
discussion, and community consultation.

We will gather background information and conduct in depth research in order to fully understand the local context and the 
aspirations of the community. Tasks include site visits, client meetings, background research, surveys, and meeting community 
stakeholders.

PHASE 1 | CONTEXTUAL ANALYSIS



We will use multiple methods for encouraging participation in the planning process and ensure that a wide range of stakeholders 
are represented. Tasks include organizing individual interviews, a focus group, and a design charette to ensure an inclusive design 
process.
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PHASE 2 | CONSULTING THE COMMUNITY

Deliverable :  Alternative design scenarios 
based on the Design Charrette
Cl ient meeting:  September 28th to discuss 
logistics of the Design Charrette

2.1 Careful analysis of the existing 
condition of public space in the BIA and 
of the people who live, work, and play in the 
area will ensure that we have a clear idea of who 
the key stakeholders are and how they use the 
space available to them.

2.2 Interviews and a focus groups 
will be conducted to engage diverse stakehold-
ers and help identify key areas of success and 
concern. We will use our contextual analysis of 
the area and our conversations with commu-
nity members to ensure that each stakeholder 
group is represented. The focus group discus-
sions will help us to understand the community 
aspirations and vision for the future of the area.  
Logistics relating to invitations and provisions 
will be handled by the client.

2.3 Identification of one or two 
specific interventions for rejuvenat-
ing public space, branding the area, and 
programming events will be done according to the 
results of the focus group.

2.4 A design charrette will be held to 
allow the community to participate in the imag-
ination and creation of a design plan for one 
or two specific interventions in the area.  We 
believe the end-users of the space should be at 
the forefront of the design process. Our design 
expertise will be used to ensure appropriate 
visual representation and to enable a realistic 
concept plan.  Logistics relating to invitations 
and provisions will be handled by the client.

2.5. Develop alternative scenarios 
by working with the results from the Design 
Charrette. We will also start working on a 
Design Charrette report. 



We will compile results from the design 
charette and construct a practical plan 
for implementation. Mindful of the con-
cerns identified, we will analyse alterna-
tive design scenarios, interventions, and 
implementation costs in order to prepare 
the final plan. Tasks include research on 
funding sources and project partners, as 
well as a cost/analysis budget.

Deliverable :  Preliminary Public Space 
Enhancement Program

3.1 Funding and incentive opportu-
nities will be identified. 

3.2 Funding sources will be 
researched as well as businesses, 
organizations, community groups and interest 
groups that may be willing to partner, provide 
financial support, or offer volunteer hours.

3.3 A preliminary cost analysis/ 
budget will be prepared to provide a break-
down of potential revenues and costs for 
alternative scenarios.

3.4 Finalize the preliminary Public 
Space Enhancement Program  
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PHASE 3 | IMPLEMENTATION 
    STRATEGIES

We will utilize the community’s feedback 
to identify the best opportunities for pub-
lic space improvements and prepare a 
preliminary Public Spaces Enhancement 
Plan. Tasks include the compiling of in-
formation gathered over the consultation 
process, finalizing our preliminary Public 
Space Enhancement Program and De-
sign Charrette report, and presenting our 
progress report.

Deliverable :  Progress Report
Cl ient meeting:  Late October

4.1. Compilation of all information 
gathered to this point will enable us to 
decide on the most suitable programming for 
the area, as well as a preliminary design plan 
that encourages play and a sense of place that 
fits the local identity.

4.2. A preliminary Public Spaces 
Enhancement Plan will be produced as 
part of an ongoing process of graphic design, 
writing, and editing.  This will be developed into 
a presentation that makes use of feedback from 
the client to ensure that our final product meets 
their expectations.

4.3. Prepare and present our 
progress report.

PHASE 4 | PRELIMINARY  
              PLAN

We will deliver a Design Charrette report 
and our final Public Spaces Enhancement 
Plan for the WWBIA.  Subsequently, with 
careful consideration of client feedback 
and suggestions from local stakeholders, 
we will deliver our final project and recom-
mendations to catalyze and support the 
type of design that is most appropriate.

Deliverable :  Final submission and 
presentation of our Public Space Enhancement 
Program and final Design Charrette report
Client meeting:  Mid November

5.1. A final Public Spaces Enhance-
ment Plan will be prepared, as well as a
Design Charrette report

5.2.  An interesting and visually 
stimulating presentation on the final 
plan will be prepared- accompanied by a de-
tailed budget and implementation scheme.

5.3.-5.4. Presentation that demon-
strates our findings and our final 
design proposal will be delivered to the 
Project Steering Committee, local stakeholders, 
and McGill University.

5.5. Submit final Public Space 
Enhancement Program and Design 
Charette report by December 12, 2012. 

PHASE 5 | FINAL 
    DELIVERABLES
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IV. PROJECT WORK FLOW

Wellington West BIA Public Spaces
Work Flow

Contextual 
Analysis

Perform Site 
Visits

Hold a 
Preliminary 

Client Meeting

Research 
Existing Plans 

and Precedents

Perform Survey 
during Taste of 

Wellington

Attend 
Hintonburg 

AGM

Community 
Consultation

Implementation 
Strategies Preliminary Plan

Final 
Deliverables

Develop and 
Finalize Project 

Proposal

Analyze Existing 
Conditions

Stakeholder Focus 
Group

Conduct a Design 
Charette

Identification 
of key sites for 

detailed 
intervention

LEGEND
Start/End
Process/
Activity

Decision

Document

Research Potential 
Funding Sources

Identify Potential 
Partners

Create a Final Cost 
Analysis/Budget

Compile all 
Information

Finalize 
Preliminary PSEP 

and Charrette 
Report

Submit Progress 
Report for Client 

Review

Prepare Final 
PSEP and Design 
Charette Report

Prepare 
Presentation

Deliver Final PSEP 
and Design 

Charrette Report

Deliver 
Presentations to 
Project Steering 

Committee and to 
McGill

Close-out Meeting 
with Steering 
Committee

Hold Visioning 
Sessions

Develop 
Alternative 
Scenarios

Submit 
Preliminary 

PSEP for Client 
Review
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V. GANTT CHART

ID Task Name Start Finish Duration
Dec 2012

2/1218/11

1 2w 4d28/09/201211/09/2012Contextual Analysis

2 2w 4d28/09/201211/09/2012Site Visits and Community Events

1d17/09/201217/09/2012Preliminary Client Meeting

2w 1d25/09/201211/09/2012Research existing plans and precedents

7 1d27/09/201227/09/2012Hintonburg Community AGM

Nov 2012Sep 2012

30/9 14/10 11/1128/1023/9 9/12

8

Oct 2012

4/11 25/117/1016/9

6 1d17/09/201217/09/2012Brief survey at Taste of Wellington

1d27/09/201227/09/2012Develop and finalize Project Proposal

21/10

17

16

15

13

11

12

29

27

25

24

23

22

21

20

10

9 5w31/10/201227/09/2012Community Consultations

2w 2d12/10/201227/09/2012Analyze existing conditions of public space

1d09/10/201209/10/2012Stakeholder Focus Group

1d12/10/201212/10/2012Identify Sites for Intervention and Check-in

1d18/10/201218/10/2012Conduct Design Charrette

2w 4d31/10/201212/10/2012Implementation Strategies

1w 1d19/10/201212/10/2012Research funding and incentives

1w 1d19/10/201212/10/2012Identify partners and funding sources

3d23/10/201219/10/2012Create a final cost analysis/budget

2w 4d31/10/201212/10/2012Preliminary Plan

1w 3d23/10/201212/10/2012Compile all Information

1w29/10/201223/10/2012Finalize preliminary PSEP & charrette report

1d29/10/201229/10/2012Present Progress Report

5w 1d06/12/201201/11/2012Final Deliverables

26

2w 2d16/11/201201/11/2012Prepare PSEP and Design Charrette Report

2w 1d29/11/201215/11/2012Prepare Presentation

1d27/11/201227/11/2012Deliver Presentation to Steering Committee

28 1d04/12/201204/12/2012Deliver Presentation to McGill

1d06/12/201206/12/2012Submit final PSEP &Design Charrette Report

Wellington West BIA Project  -  Timeline for Workplan

3

4

5 1w 4d28/09/201218/09/2012Visioning Sessions

14 1w 3d30/10/201219/10/2012Develop alternative scenarios

19

18

1w 4d31/10/201219/10/2012Finalize preliminary PSEP 

1

1.1

1.2

1.3

1.4

1.5

1.6

1.7

2

2.1

2.2

2.3

2.4

2.5

3

3.1

3.2

3.3

3.4

4

4.1

4.2

4.3

5

5.1

5.2

5.3

5.4

5.5

Activity
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VI. TIME BUDGET
Overall  Total Hours: 1304 % Time per Phase Blessy Emma Keharn Mike Pauline Spencer Total

09/11 – 09/28: 1.0 - Contextual Analysis 27%
Total Hours: 350
1.1: Site visits and community events
   09/07 - Weekend - - - 3 - 3 6
   09/21 - Weekend - 14 14 14 14 10 66
   09/28 - Weekend 10 10 10 10 10 8 58
1.2: Preliminary client meeting 2 2 2 2 2 2 12
1.3: Research existing plans and precedents 18 18 18 18 18 18 108
1.4: Visioning Sessions 6 6 6 6 6 6 36
1.5: Brief survey at Taste of Wellington - - - - - 4 4
1.6: Hintonburg Community Association AGM 2 2 2 2 2 2 12
1.7: Develop and finalize Project Proposal 8 8 8 8 8 8 48

09/27 – 10/18: 2.0 - Community Consultations 19%
Total Hours: 254
2.1: Analyze existing conditions of public space
   10/03 - Post-AGM 6 6 6 6 6 6 36
   10/10 - Prelim. Analysis 6 6 6 6 6 6 36
   10/17: Community and post-Focus Analysis 6 6 6 6 6 6 36
2.2: Interview residents and host focus group - 8 - 12 12 - 32

- 10 10 10 - 10 40
2.4: Conduct a design charrette 14 8 - 14 14 - 50
2.5: Develop alternative scenarios 8 8 - - 8 - 24

10/12 – 10/31: 3.0 - Implementation Strategies 11%
Total Hours: 144
3.1: Research funding and incentives - - 24 - - 24 48
3.2: Identify project partners and sources of funding 6 6 18 6 6 18 60
3.3: Create a preliminary cost analysis/budget - 12 12 - - 12 36

10/12 – 10/31: 4.0 - Preliminary Plan 17%
Total Hours: 216
4.1: Compile all information 16 8 10 14 16 10 74
4.2: Prepare preliminary PSEP and charrette report 36 14 8 18 20 14 110
4.3: Presentation of preliminary plan 6 6 6 6 6 2 32

11/01 – 12/06: 5.0 - Final Deliverables 26%
Total Hours: 340
5.1: Preparation of final Public Spaces Enhancement Program 40 30 24 28 28 24 174
5.2: Prepare presentation 20 20 20 20 20 20 120
5.3: Presentations of the Public Spaces Enhancement Program
   5.3.1: Project Steering Committee and local stakeholders 6 6 6 6 6 2 32
   5.3.2: McGill University 2 2 2 2 2 2 12
5.4: Delivery of the Public Spaces Enhancement Program
   5.4.1: To the Project Steering Committee - - - - - 1 1
   5.4.2: To McGill - 1 - - - - 1

Individual Sub-Totals 218 217 218 217 216 218 1304

09/11 – 12/06: Expenses in $
Consulting $52,160
Travel and incidentals $1,000
Total: $53,160

2.3: Identify spaces for intervention and check-in with client
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SECTION TITLEIV. FIRM ORGANIZATION

plaYce has a proven track record of success. As a team, we 
have worked as a cohesive unit on a number of projects:

Planning for the Future UdeM Campus: 
The Outremont Yard
- Developed a plan for the incoming Université de Montréal campus 
located at the nexus of three Montréal boroughs, each of which has very 
different stakeholders and priorities
- Proposed interventions included: the mitigation of barriers 
created by the railroad crossings, the encouragement of transit-oriented 
development surrounding the metro stations, the expansion of the Mile 
End creative district into La Petite-Patrie, and the creation of sustainable 
student and social housing projects

Transit-Oriented Development at Bois-de-Boulogne 
Station, Ahuntsic-Cartierville
Created a mixed-used and sustainable development on a 4-acre, high-
ly politicized site located next to the Bois-de-Boulogne Station and the 
Bordeaux Prison

In addition, team members on plaYce have individually worked on a 
variety of projects around the world, in locations as far away as Florida, 
Myanmar (Burma), and the Netherlands.

PAST PROJECTS
The six-member project team for PLAY WELLinGTON 
has a solid track record in urban design and community 
consultation.  Full of positive energy, the members are excited to 
work with the WWBIA to create and develop strong, animated 
public spaces with a distinct local character.

Emma Chow, Managing Director:  Her management background 
helps her balance efficient use of resources while keeping the project on 
schedule and on budget.

Mike Angrove, Director of External Affairs: His market analysis skills and 
keen eye for trends enables plaYce to guide ideas in viable directions.

Spencer Sloan, Director of Business Development: With a penchant for 
effective communication, Spencer ensures effective correspondence with 
the client and stakeholders.

Keharn Yawnghwe, Director of Finance and Technology: His computer 
science knowledge helps the team incorporate technology in the 
research, design and consultation processes.

Pauline Lambton, Director of Community Outreach: She has a great 
combination of vivaciousness and expertise in proven methods of 
community consultation.

Blessy Zachariah, Director of Graphics and Design: Her artistic talent 
and architectural background help bring wonderful ideas to life in 
effective visualizations.

More information on individual team members can be found in the 
following CVs.

     TEAM
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Born in Vancouver, Emma Chow has lived and worked across North America.  She obtained a BASc from the 
University of British Columbia and practiced in the aerospace and nuclear industries where she developed 
excellent project management skills.  Emma’s lifelong passion for urban spaces led her to pursue a Master ’s 
of Urban Planning degree from McGill University.  Her recent experience with an urban design agency in 
Amsterdam has reinforced her knowledge and expertise in urban design and pop-up urbanism.  She has 
found an ideal home at plaYce, uniting her technical and management skillset with her urban design interests.

RELEVANT EXPERIENCE

Team Lead, Urban Design Charette, Village of North Hatley               September 2012
Tasks: Analysed site and town council objectives; redesigned centre to address key issues of access, core 
focal points, and quality of streetscapes; managed team to produce an innovative, comprehensive plan 
and presentation within allotted time

Urban Design Assistant, Golfstromen              May-August 2012
Tasks: Researched and reported on current temporary uses of urban spaces and architectural trends; 
designed a public space proposal for an impoverished district of Rotterdam-Zuid; contributed to 
various design projects and coordinated design events, such as Pecha Kucha

Team Lead, Ville Liquide Charette, Canadian Centre of Architecture             Novemeber 2011
Tasks: Developed ‘A Stream of Consciousness’, an architectural daylighting of a lost stream to reconnect 
the city with water; employed various interventions such as rain gardens, waterparks, and interactive art

Materials Engineer, Manufacturing Sciences Corporation          January 2005-August 2008
Tasks: Spearheaded multi-million dollar projects, including resource allocation and product design; 
substantially improved manufacturing processes, reducing cycle times and scrap rates by more than 
half; collaborated with craft personnel to improve safety and efficiency of work environment

EMMA CHOW, Managing Director

EDUCATION
MUP (Urban Planning) Candidate, 

McGill University, Montréal QC, 2013

Graduate studies (Transportation Engineering), 
Concordia University, Montréal QC, 2010

Independent studies (Urban Studies), Concordia 
University, Montréal QC, 2009

BASc (Materials Engineering), University of British 
Columbia, Vancouver BC, 2003

CONTACT
 emma.chow@mail.mcgill.ca
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Mike Angrove was born and raised in Victoria, British Columbia. He comes from a social science
background having graduated from the University of Victoria with a BA in Human and Urban Geogra-
phy. In the School of Urban Planning, Mike has focused on urban design where he applies a practical 
and technical knowledge of planning that is integrated with his creativity as a designer. His experience 
with LiveWorkLearnPlay has increased his interest and knowledge in destination planning, specifically 
with regard to the use of public space.

RELEVANT EXPERIENCE

Summer Associate, LiveWorkLearnPlay                   June-September 2012
Tasks: Performed a competitive commercial market analysis in Palm Beach County, Florida; planned for
the revitalization of the Marina District in the City of Riviera Beach, Florida

Research Assistant, McGill University                     June-September 2012
Tasks: Researched the Outremont Yard and Bellechasse Sector in Montréal, QC; prepared a report
template for the research team; conducted interviews with various experts in the field of digital public
consultation

Canadian Institute of Planners Student Representative,                  October 2011-Present 
McGill University
Tasks: Represents McGill School of Urban Planning students at the national planning body, the Canadian
Institute of Planners

Committee Member, City of Victoria               August 2009-September 2011
Tasks: Worked with citizens, community groups, city staff, and municipal politicians to advise the City of
Victoria in matters of urban planning and heritage

MIKE ANGROVE, Director, External Affairs

EDUCATION
MUP (Urban Planning) Candidate, 

McGill University, Montréal QC, 2013

BA (Human and Urban Geography), 
University of Victoria, Victoria BC, 2010

CONTACT
 michael.angrove@mail.mcgill.ca



SECTION TITLESECTION TITLE

P L AY  W E L L i n G TO N  |  1 5

Spencer is an urban farmer whose roots hearken back to rural Northern Ontario. He has had the good
fortune to be transplanted to the sunny south, where the fruits of his labor bloom within the metropolis
of Ottawa. Spencer has the pleasure of working with a variety of clients from across sectors, including
government officials, industry leaders and young entrepreneurs. The diversity of projects keeps Spencer
excited about his work, and he has developed a keen interest in helping small communities build their
capacity to take on their ambitious projects.

RELEVANT EXPERIENCE

Public Sector Liaison, Lufa Farms, Inc.                                 2010-Present
Tasks: Responsible for identifying sources of public funding from the municipal, provincial and federal
government while working closely with the CEO and the Director of Finance; developed valuable
relationships with senior officials to raise the company’s profile and develop financial, regulatory and
fiscal solutions

Project Manager, Infrastructure Canada                  2007-Present
Tasks: Took on a variety of roles at Infrastructure Canada, including development of corporate solutions
for the Government of Canada’s flagship Infrastructure Stimulus Fund; currently responsible for
managing INFC’s contribution agreement with the Province of Quebec, a relationship that requires a
great deal of tact and political awareness

Project Manager,                  2002-2007
Human Resources and Skills Development Canada             
Tasks: Worked with key stakeholders from across the department; identified opportunities to streamline
business processes; excelled in situations that required continuous stakeholder engagement and
frequent reporting to senior officials

SPENCER SLOAN, Director, Buisness Developement

EDUCATION
MUP (Urban Planning) Candidate, 

McGill University, Montréal QC, 2013

BA (Translation), 
Universidad de Valladolid, Spain, 2002

BA (Spanish), 
University of Ottawa, 2001

CONTACT
 spencer.sloan@mail.mcgill.ca
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Keharn has lived and traveled around the world but holds a special place in his heart for the Ottawa
Valley. Keharn moved to the Pontiac from Hong Kong when he was 6 and spent most of his childhood
growing up on the old farm where his maternal grandmother’s family homesteaded following the po-
tato famine in Ireland. With a wide range of skills and expertise, Keharn is comfortable working with any
kind of problem set but has a specific gift and interest in finding new solutions that harness technology
to empower individuals and communities.

RELEVANT EXPERIENCE

Planner (Internship), Yangon Heritage Trust                                     May-August 2012
Tasks: Organized an international conference and workshops on Yangon’s historic urban landscape;
managed local administrative staff and budgets for grants; mapped heritage buildings and developed a
web-based viewing interface; briefed international delegations; set up and gave press interviews

Database Project Consultant, Euro-Burma Office       July 2010-March 2011
Tasks: Created a technical solution to meet the needs of an election monitoring project; presented to
key stakeholders; designed, developed, and implemented the database with tools for data-import and 
export

Parliamentary Assistant (Internship),          September-December 2009
Honourable John McKay, PC, MP
Tasks: Worked on Mr. McKay’s Private Members’ Bill, Corporate Accountability of Mining, Oil and Gas
Corporations in Developing Countries Act; researched and wrote policy documents; created
presentations for Liberal caucus; liaised with lobbyists and constituents;

Network Consultant,                 September 2004-July 2005
Alcan and Novelis for Itergy International Inc.
Tasks: Implemented one of the first corporate Windows Server 2003 global migrations; migrated the
Alcan Active Directory forest into Novelis; created a solution to implement a new global security
delegation project for Alcan

KEHARN YAWNGHWE, Director, Finance and Technology

EDUCATION
MUP (Urban Planning) Candidate, 

McGill University, Montréal QC, 2013

Bachelor of Arts Honours (Political Studies), 
Trinity Western University, Langley, BC, 2009

Bachelor of Arts (Communications), 
Trinity Western University, Langley, BC, 2009

CONTACT
keharn.yawnghwe@mail.mcgill.ca
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Pauline Lambton grew up in Ottawa and Alymer but has been living in Montreal for seven years. As the
Director of Community Outreach for plaYce, Pauline brings a commitment to open and innovative 
public participation to all the projects she is involved in. Combined with her fluent bilingualism, her
background in participative urban design and event organization are key assets to the plaYce team. Her
primary interests are: communities and community involvement in neighbourhood design, and the
relationship between stakeholders and the mediation of conflict by planners.

RELEVANT EXPERIENCE

Planner (Internship), Acertys, Stakeholder Relations Consulting Firm      August 2012-Present
Tasks: coordinated and organized a community walk-shop and design charette; analysed results and
wrote reports

Community Planner (Internship), Table de Quartier, Saint-Henri              April 2012-August 2012
Tasks: undertook case study research; wrote reports on community consultations; drafted
communication documents (posters, flyers, social media)

Greening Coordinator, Eco-Quartier Sud- Ouest       March 2011-September 2011
Tasks: organized public consultations for green lanes; undertook policy research on energy efficiency;
organized environmental workshops for children

Outreach Coordinator, Allego, Alternative Transportation           October 2009-March 2011
Task: created and analyzed surveys; organized and conducted interviews and focus groups; organized
visioning and discussion workshops

PAULINE LAMBTON, Director, Community Outreach

EDUCATION
MUP (Urban Planning) Candidate, 

McGill University, Montréal QC, 2013

Bachelor of Arts (Community and Public Affairs) 
Concordia University, Montréal, QC, 2011

CONTACT
pauline.lambton@mail.mcgill.ca
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Blessy Zachariah was born in India before moving to the Seychelles and recently to Montreal. With an
early interest in the design and improvement of cities, she obtained a B.Sc in Architecture and is
currently pursuing a Master ’s of Urban Planning degree. Her architectural background has provided
invaluable experience in a whole spectrum of design and planning projects which have allowed her to
extensively explore urban design issues. Her work at the City of Ottawa’s planning department provided
her the opportunity to interact with various community organizations and understand their visions for
the community.

RELEVANT EXPERIENCE

Heritage Planning Assistant, City of Ottawa     May 2012-August 2012
Tasks: Conducted research on designated areas and building; contributed extensively to the Briarcliffe
Heritage Conservation District Study in preparation for its designation proposal; conducted best prac-
tice research related to management guidelines; planned and attended public meetings; completed
Accessibility for Ontarians with Disabilities Act (AODA) training

Project Assistant,             September 2010 – July 2011
Association for Preservation Technology International (APT)
Tasks: Participated in creating an on-line digital collection of archival building technology documents for
use by the public

The Lyceum Fellowship Design Competition, Lyceum Fellowship            March 2010
Tasks: Developed a proposal for the International Community Center in Abuja, Nigeria to reflect the 
various dualities found in Abuja’s culture; researched local materials, and design and building traditions

Intern, McGill School of Architecture                 May 2009- August 2009
Tasks: Provided spatial layouts within available resources and budget; mentored prospective student 
for project design and code specifications; organized exhibition for the Royal Architectural Institute of 
Canada (RAIC)

BLESSY ZACHARIAH, Director, Graphics and Design

EDUCATION
MUP (Urban Planning) Candidate, 

McGill University, Montréal QC, 2013

BSc. Architecture, 
McGill University, Montréal QC, 2010

CONTACT
blessy.zachariah@mail.mcgill.ca
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